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ABSTRACT:

Punjab’s wooden handicrafts are an integral part of its cultural and artistic heritage, with Pihdi a
traditional wooden stool playing a significant role in household utility, rituals and social gatherings.
However, with modernization and evolving consumer preferences, Pihdi faces competition from other
wooden handicrafts such as Manji (woven cot), wooden toys, utensils and furniture. This research aims
to analyze the cultural significance, craftsmanship and market demand of Pihdi in comparison to other
wooden crafts.

The study employs a qualitative research approach with a sample size of 30 artisans from Hoshiarpur,
Punjab a well-known hub for wooden handicrafts. Data is collected through interviews with artisans
specializing in different woodcrafts and consumer surveys to assess preferences for traditional wooden
items. The findings highlight key differences in material selection, carving techniques and functional
value, revealing that while some wooden crafts continue to be widely used, others, like Pihdi, struggle to
sustain their cultural and economic relevance.

This study provides valuable insights into the challenges faced by artisans, including limited market
opportunities, declining demand and competition from mass-produced furniture. The research concludes
with recommendations on reviving interest in traditional wooden crafts through digital marketing,
artisan training programs and policy support for local craftsmen.

Keywords: Pihdi, Punjabi Wooden Handicrafts, Artisan Craftsmanship, Cultural Heritage, Market
Trends

INTRODUCTION:

Punjab, known for its rich cultural heritage, has a long history of craftsmanship, especially in the domain
of wooden handicrafts. These creations, often passed down through generations, are not just objects of
utility but also embody deep cultural and symbolic meanings. Among the many wooden handicrafts
found in this region, Pihdi, a handcrafted wooden stool, holds a unique place. Traditionally, the Pihdi
has been a vital part of Punjabi households used in daily chores, religious rituals and important cultural
ceremonies, particularly in weddings and religious gatherings. For centuries, it has been a symbol of
comfort, tradition and community in the rural and urban landscape of Punjab.

The art of crafting Pihdi is deeply rooted in the skills passed down through generations of artisan
families in Punjab, particularly in areas like Hoshiarpur, a region renowned for its traditional
woodcraft. These artisans not only craft Pihdi but also create other functional and decorative wooden
items, such as Manji (woven cot), wooden toys, utensils and intricately designed furniture. Despite its
significance, Pihdi faces the challenge of being overshadowed by other more commercially viable
wooden crafts and mass-produced alternatives. The rise of industrialized production and globalized
markets has led to a shift in consumer preferences, where modern furniture and designs have replaced
traditional handcrafted items like Pihdi in many homes.
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While Pihdi has historically been an essential part of Punjabi life, it is now at risk of becoming a relic of
the past, relegated to the status of a cultural artifact rather than a functional item. On the other hand,
other traditional wooden handicrafts, such as Manji, are adapting to modern demands and continuing to
hold commercial value. This shift in the use and value of traditional crafts raises several questions: What
is it that makes some wooden handicrafts, like Manji, more adaptable and commercially successful,
while others, like Pihdi, struggle to remain relevant? Is it the craftsmanship, cultural symbolism or
market demand that determines the fate of these crafts?

This study aims to explore these questions by comparing Pihdi with other Punjabi wooden handicrafts in
terms of their craftsmanship, functionality, cultural significance and economic sustainability. Through a
detailed analysis of artisan techniques, consumer preferences and market trends, this research will
examine the reasons behind the decline of Pihdi in modern times. It will also explore how artisans are
responding to the evolving market demands and whether traditional crafts can be revitalized through
modern strategies like digital marketing, e-commerce and artisan-focused training programs.

To achieve this, the research focused on 30 artisans from Hoshiarpur, Punjab, a prominent region for
wooden craftsmanship. These artisans have been selected based on their expertise in Pihdi and other
traditional wooden handicrafts. Through interviews with artisans and consumer surveys, the study
gathered insights into how Pihdi is perceived by both artisans and consumers, and how it stands in
comparison to other wooden crafts in the context of cultural preservation, market demand and functional
usage. The findings from this research will provide a clearer understanding of the challenges and
opportunities in preserving and promoting Pihdi, as well as the broader implications for traditional
woodwork in Punjab.

By comparing Pihdi with other Punjabi wooden crafts, this research seeks to illuminate how cultural
heritage crafts can be sustained and promoted in an era of rapid modernization. It will also shed light on
the importance of artisan empowerment and the role of digital platforms in creating a sustainable future
for traditional craftsmanship. Ultimately, this research aims to contribute to the preservation and
revitalization of Punjab's wooden craft heritage, ensuring that traditional crafts like Pihdi continue to
thrive in the modern world.

OBJECTIVES:
1. To compare the craftsmanship techniques used in the creation of Pihdi and other traditional
Punjabi wooden handicrafts.
2. To analyze the cultural significance of Pihdi in Punjabi society and explore its current relevance
compared to other wooden crafts.
3. To assess the market demand and economic sustainability of Pihdi relative to other wooden
handicrafts in the modern consumer market.

RESEARCH GAPS:

e Limited Comparative Studies: There is a lack of comprehensive studies comparing Pihdi with
other traditional Punjabi wooden crafts, especially in terms of craftsmanship techniques, cultural
symbolism and market demand.

e Decline in Craft Preservation: While some Punjabi wooden crafts are thriving, there is limited
research on how traditional items like Pihdi are losing relevance in modern society and the
challenges artisans face in preserving these crafts.
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Digital Adaptation: Although digital marketing is gaining attention for other handicrafts, there
is insufficient exploration of how Pihdi can leverage digital platforms for market growth and
global exposure.

RESEARCH QUESTIONS:

1.

2.

3.

4,

5.

What are the key differences in craftsmanship techniques between Pihdi and other traditional
Punjabi wooden handicrafts?

How does Pihdi’s cultural significance compare to that of other wooden handicrafts in Punjabi
society today?

What factors influence the market demand and economic sustainability of Pihdi in comparison to
other traditional wooden crafts?

What challenges do artisans face in preserving traditional Pihdi craftsmanship while adapting to
modern consumer preferences?

How can digital marketing and e-commerce help revitalize Pihdi and enhance its global appeal?

LITERATURE REVIEW:

Gill & Dhillon (2019) explored the cultural role of Punjabi wooden handicrafts, such as Pihdi, in
daily life and ritualistic practices. Their study shows that these objects are not just functional
items but symbols of identity, tradition and community in Punjab. However, they also note the
decline in their use as modern lifestyle changes take precedence.

Singh & Sharma (2020) discussed the historical development of traditional wooden crafts in
Punjab, emphasizing the intricate manual carving and craftsmanship techniques in products like
Manji, wooden toys and Pihdi. Their study highlights how industrialization and mass production
have overshadowed these traditional methods, posing a challenge to preserving authentic
craftsmanship.

Rani & Verma (2020) focused on how digital platforms and e-commerce have transformed the
marketing of traditional ha

ndicrafts. The study emphasizes the growing role of social media in showcasing and selling
handcrafted products. They discuss how digital storytelling and online visibility can help artisans
reach global markets, though specific examples of Pihdi's digital transformation remain scarce.
Verma & Rani (2020) studied consumer preferences for wooden handicrafts in Punjab. Their
research suggests that consumers are increasingly attracted to eco-friendly, sustainable products,
but they also favor contemporary designs. Pihdi, being a traditional object, struggles to meet
these modern demands, which limits its consumer base.

Singh & Kaur (2020) explored the economic impact of traditional wooden handicrafts on rural
economies in Punjab. They suggest that while handicrafts like Pihdi have historical importance,
their current economic contribution is limited due to the shift in consumer behavior and the rise
of cheaper, mass-produced alternatives.

Bains et al. (2021) discussed the cultural preservation of traditional crafts in Punjab, particularly
focusing on wooden items. The study explores the challenges artisans face in maintaining
traditional craftsmanship skills while navigating the modern market. The authors suggest that
community-based initiatives and collaborations can aid in the preservation of crafts like Pihdi.
Kaur (2021) examined how traditional crafts like Manji and wooden furniture have managed to
stay relevant by adapting to modern consumer demands. Pihdi, however, faces challenges in
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terms of both market appeal and functionality. Kaur explores the potential of innovative designs
and functional adaptations to keep traditional crafts competitive in the market.

e Singh & Ghosh (2021) highlighted the role of sustainable practices in traditional craft
production. They argue that eco-conscious consumers are increasingly drawn to traditional
handcrafted items as alternatives to factory-made goods. While Pihdi could benefit from this
shift, the study notes the difficulty of reaching global markets without effective marketing
strategies.

o Saini (2021) discussed the revitalization of traditional crafts in Punjab through digital marketing,
e-commerce and artisan-focused training programs. The study suggests that while Pihdi and
similar crafts face challenges, digital platforms could serve as a tool to increase global appeal
and boost artisan income.

e Chawla & Bhullar (2022) investigated the economic viability of Punjabi wooden crafts. They
highlight the decline in demand for Pihdi in favor of mass-produced modern furniture. The
authors discuss how some crafts have evolved to meet consumer preferences, while Pihdi
remains stagnant due to its specificity and cultural constraints.

e Sharma & Bansal (2023) explored the role of digitalization in the survival and growth of
traditional Indian handicrafts, including Punjabi wooden crafts like Pihdi. They discuss the
challenges and opportunities digital platforms bring to artisans, highlighting how online presence
can significantly boost sales and help preserve traditional craftsmanship. However, they also note
that digital adoption remains low among rural artisans.

o Patel & Kapoor (2023) investigated consumer behavior regarding handcrafted wooden items
sold through digital platforms. Their study indicates that modern consumers tend to prefer
products with both cultural value and modern appeal. They suggest that for traditional crafts like
Pihdi, visual representation on e-commerce platforms is crucial in attracting potential buyers.

e Verma & Kaur (2024) analyzed the impact of social media marketing on the survival of
traditional crafts in India. They focus on how artisans have used platforms like Instagram and
Facebook to showcase their craftsmanship. Their findings suggest that visual storytelling and
artisan engagement are key strategies in the revival of crafts like Pihdi, allowing artisans to
connect with a global audience.

o Singh & Bajwa (2024) investigated craft preservation efforts in rural Punjab, with a focus on
wooden crafts. Their research emphasizes how traditional crafts like Pihdi are at risk of
disappearing due to urbanization and globalization. They suggest that community-based training
and government support are essential to sustain these crafts and empower artisans.

o Kaur & Gill (2024) discussed the challenges faced by artisans in marketing traditional wooden
crafts in the digital era. The study suggests that Pihdi struggles with market relevance due to a
lack of functional appeal and modern aesthetic preferences. They recommend a hybrid approach
combining traditional designs with contemporary trends to enhance marketability.

e Rupinder & Dhillon (2024) explored the economic sustainability of traditional handicrafts in
Punjab, including Pihdi. Their research highlights the role of economic diversification, such as
combining heritage crafts with modern designs and exploring export potential through digital
marketing channels. They conclude that sustainability is achievable if artisans embrace a global
approach while staying true to their craft's roots.

METHODOLOGY:
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Research Design:

The research employed a mixed-methods approach, integrating both qualitative and quantitative
techniques. This combination allowed for a comprehensive examination of the differences between
Pihdi and other wooden handicrafts in Punjab.

Sample Size

A total of 30 artisans were selected from Hoshiarpur district, Punjab, to participate in the study. This
sample size was deemed sufficient to obtain a detailed understanding of artisan practices, preferences,
and challenges. The sample included artisans involved in the production of Pihdi as well as those
engaged in making other traditional wooden crafts.

DATA COLLECTION METHODS:

1. Interviews: Semi-structured interviews were conducted with the artisans to collect in-depth
insights into their craftsmanship, the significance of their work and the challenges they faced.
The interviews focused on topics such as production techniques, materials used, market trends
and consumer behavior.

2. Surveys: A structured questionnaire was administered to the artisans, gathering quantitative data
on various aspects of their work, including production methods, pricing strategies and marketing
channels. The survey also sought to understand the economic impact of their crafts and their use
of digital marketing tools.

3. Observational Studies: The researcher carried out direct observations of the artisans as they
worked, documenting their production processes, the tools they used and their material choices.
These observations were particularly useful in comparing the crafting methods of Pihdi artisans
with those involved in other types of wooden crafts.

4. Secondary Data: Relevant literature, including government reports and industry publications,
was reviewed to provide contextual information that could supplement the findings from primary
data collection.

DATA ANALYSIS:

o The qualitative data from the interviews and observations were subjected to thematic analysis,
which allowed for the identification of common themes and patterns related to the production
and marketing of both Pihdi and other wooden handicrafts.

o The quantitative data from the surveys were analyzed using descriptive statistics. This analysis
helped in identifying trends in the artisans practices, material usage and market engagement.

GEOGRAPHICAL LOCATION:

The study was conducted in Hoshiarpur, a region known for its rich tradition of wooden handicrafts,
including Pihdi. The location provided a diverse sample of artisans who specialized in various types of
wooden crafts, making it an ideal setting for this research.

Ethical Considerations

All participants were informed of the purpose of the research, and their participation was voluntary. The
researcher ensured confidentiality and privacy throughout the study. Informed consent was obtained
from all participants before conducting interviews and surveys, ensuring ethical standards were
maintained.

Chart 1: Comparison of Material Usage
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Material Type Pihdi (Number of Other Wooden Hal.ldicrafts (Number of
Artisans) Artisans)
| Teak | 10 | 3 |
| Sissoo | 12 | 5 |
‘ Mango Wood H 5 H 15 |
| Sa__ | 2 | 18 |
| Others | 1 I 9 |

KEY FINDINGS BASED ON COMPARISON OF MATERIAL USAGE:
Predominance of Sissoo and Teak in Pihdi:

o The highest number of Pihdi artisans (12 out of 30) prefer Sissoo wood, followed by Teak with 10
artisans. This suggests that these two materials are central to the Pihdi craft, likely due to their
suitability for hand-carving and intricate designs.

Material Preference Shift for Other Wooden Handicrafts:

o In comparison, artisans involved in other wooden crafts predominantly use Mango Wood (15
artisans) and Sal wood (18 artisans), indicating these materials are more common for furniture
and larger wooden items. These woods may be favored for their durability and ease of mass
production.

Lower Use of Exotic Woods:

o The use of Teak and Sissoo is notably less among artisans of other wooden crafts (3 and 5
artisans, respectively) suggesting these materials are more niche or premium, possibly limiting
their usage to smaller, handcrafted items like Pihdi.

Diversification of Materials in Other Wooden Crafts:

o The higher variety of materials used by artisans in other wooden crafts (with more artisans
working with Mango Wood, Sal and Others) indicates a diversified production approach, possibly
to meet the demands of larger-scale commercial markets, which often require a broader range of
materials.

Limited Use of Alternative Materials:

o The use of alternative materials (e.g., Others) is quite limited in both groups but is slightly more
common among artisans in other wooden crafts (9 artisans). This could reflect an interest in
experimenting with or incorporating synthetic or imported materials into more modern wooden
handicrafts.

These findings can help illustrate how material choices reflect the nature of the craft and the intended
market, highlighting the differences in the production methods and commercial opportunities for Pihdi
compared to other wooden crafts.

Chart: 2 Stacked Bar Chart: Challenges Faced by Artisans,
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KEY FINDINGS BASED ON CHALLENGES FACED BY ARTISANS:
Market Demand is the Top Challenge for Both Groups:

o Both Pihdi artisans and those in other wooden crafts face significant challenges related to market
demand. However, Pihdi artisans (8 artisans) experience this challenge to a slightly lesser extent
than artisans in other wooden crafts (12 artisans), which could indicate a niche market for Pihdi
crafts or a higher reliance on specific local customers.

Material Availability is More Critical for Pihdi Artisans:

o Pihdi artisans (10 artisans) face more challenges related to material availability compared to
artisans in other wooden crafts (7 artisans). This could suggest that Pihdi production requires
specific types of wood or materials that may not be as easily accessible or are harder to source.

Pricing Issues are Present in Both Sectors:

o Both Pihdi and other wooden crafts artisans face pricing issues, but the challenge is less
prominent in Pihdi (5 artisans) compared to other wooden crafts (6 artisans). This might indicate
that Pihdi artisans work in a more artisanal or small-scale market, where pricing flexibility is
higher.

Limited Digital Marketing is a Minor Challenge:

o Only a few artisans in both groups face challenges with digital marketing, but Pihdi artisans (3
artisans) appear to be more affected than other wooden crafts artisans (2 artisans). This could
indicate that Pihdi artisans may be less familiar or engaged with online sales and marketing
platforms.

Skilled Labor Shortage:

o Skilled labor is a more significant issue for other wooden crafts artisans (9 artisans) than Pihdi
artisans (4 artisans). This may reflect the more intricate skills required for Pihdi craftsmanship,
where artisans are highly specialized, compared to the broader skillset needed in other wooden
crafts.

Other Challenges:

o A small number of artisans (4 from other wooden crafts) mentioned other challenges, suggesting
that there are additional, less common issues that they face which could include competition,
technological barriers or a lack of government support.
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These insights can help illustrate the key pain points for artisans in both sectors and highlight the
specific struggles faced by Pihdi artisans compared to those involved in other wooden handicrafts.
Chart 3: Pie Chart : Consumer Preferences for Wooden Crafts and Use of Digital Marketing
Platforms by Artisans

Consumer Preferences for Wooden Crafts Use of Digital Marketing Platforms by Artisans

Toys No Digital Presence

Kitchenware Local Websites

15.0%

10.0% 15.0%

Decorative Items
20.0%

Pihdi 25.0%
30.0%

40.0%

E-commerce Platforms
30.0% Social Media

Wooden Furniture

Key Findings Based on :Consumer Preferences for Wooden Crafts

Wooden Furniture (30%) is the most preferred category, indicating a strong consumer interest in
functional wooden products.

Pihdi (25%) has a significant demand, showing its cultural and aesthetic appeal among buyers.
Decorative Items (20%) are also widely chosen, reflecting a preference for handcrafted home décor.
Wooden Toys (15%) have a niche market, possibly influenced by the rise in demand for eco-friendly
and traditional toys.

Kitchenware (10%) holds the smallest share, suggesting that wooden kitchen products are less favored
compared to other categories.

key findings Based on Use of Digital Marketing Platforms by Artisans

Social Media (40%) is the most utilized platform, showing artisans growing reliance on platforms like
Instagram and Facebook for marketing.

E-commerce Platforms (30%) indicate that a significant number of artisans sell their crafts on websites
like Amazon, Flipkart and Etsy.

Local Websites (15%) are used by a smaller portion, highlighting the need for better online visibility
for local artisans.

No Digital Presence (15%) suggests that some artisans still rely on traditional sales methods, which
may limit their market reach.

These findings highlight the importance of digital marketing in promoting wooden crafts and the strong
consumer demand for both traditional and functional wooden products.

Chart :- 4 Doughnut Chart: Artisan Production Volume
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Artisan Production Volume
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Key Findings Based on Artisan Production Volume

Wooden Furniture Dominates Production (35%)

The highest proportion of artisans are engaged in wooden furniture production, indicating its strong
demand and market preference.

Decorative Items Hold a Significant Share (25%)

A substantial number of artisans focus on decorative wooden crafts, showcasing a growing interest in
home décor and artistic craftsmanship.

Pihdi Accounts for a Considerable Portion (20%)

Pihdi, a traditional wooden craft, holds a notable share, reflecting its cultural and functional importance
in Punjab's handicraft industry.

Limited Production of Toys (10%) and Kitchenware (10%)

Wooden toys and kitchenware represent a smaller fraction, suggesting that artisans may face challenges
in market demand or production feasibility in these segments.

Potential for Growth in Niche Categories

The lower percentage of toys and kitchenware indicates untapped opportunities for artisans to innovate
and expand their product lines in these categories.

These findings highlight the current distribution of wooden handicrafts and suggest areas where artisans
could enhance production or diversify their offerings.

Chart:- 5 Graph: Trends in Consumer Demand for Wooden Handicrafts Over Time
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Key Findings Based on :Trends in Consumer Demand for Wooden Handicrafts Over Time
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Steady Increase in Demand for Wooden Furniture (42% in 2024)

Wooden furniture has consistently remained the most preferred category, growing from 25% in 2015 to
42% in 2024, indicating its strong market stability.

Pihdi Handicrafts Gaining Popularity (35% in 2024)

Consumer interest in Pihdi has risen significantly, growing from 10% in 2015 to 35% in 2024,
showcasing a revival of traditional crafts.

Growing Demand for Decorative Wooden Items (34% in 2024)

Decorative wooden items have experienced a steady rise in popularity, suggesting increased consumer
interest in home décor.

Gradual Increase in Kitchenware (22% in 2024)

Wooden kitchenware has witnessed moderate growth, likely due to the rising trend of eco-friendly and
sustainable products.

Toys Remain a Niche Market (20% in 2024)

Wooden toys have shown slow but steady growth, indicating a limited yet emerging demand, possibly
driven by parents seeking non-toxic alternatives for children.

These findings highlight the increasing consumer preference for wooden furniture, decorative crafts and
Pihdi, while also revealing untapped potential in the wooden toy and kitchenware sectors.

Chart:- 6 Horizontal Bar :Artisan Demographics in Hoshiarpur Wooden Handicrafts Sector

Artisan Demographics in Hoshiarpur Wooden Handicrafts Sector

Middle-Aged Artisans (31-50)

Young Artisans (18-30)

Demographic Categories

Female Artisans

Male Artisans

0 10 20 30 40 50 60 70
Percentage of Artisans (%)

KEY FINDINGS BASED ON ARTISAN DEMOGRAPHICS:

Higher Male Artisan Participation (70%)

The majority of artisans in the Hoshiarpur wooden handicraft sector are male, indicating that men play a
dominant role in this craft industry.

Female Artisans Represent a Smaller Share (30%)

Although female artisans are present, their participation is significantly lower than male artisans,
highlighting a potential gender disparity in the sector.

Middle-Aged Artisans (31-50) Form the Largest Group (50%)

The highest concentration of artisans falls within the middle-aged category, showcasing the reliance on
experienced craftsmen for production.

Senior Artisans (51+) Play a Notable Role (30%)

A considerable percentage of artisans belong to the senior category, indicating the presence of
traditional craftsmanship being passed down through generations.

Limited Involvement of Young Artisans (18-30) (20%)
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The relatively low percentage of young artisans suggests a need for youth engagement programs to
sustain and modernize the craft sector.

These findings suggest a male-dominated craft industry with significant representation from middle-
aged and senior artisans, while also highlighting the need for greater youth participation.

Chart:- 7 Multiple Line Graph: Comparison of Artisan Sales ( Pihdi vs Other Wooden Crafts)
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KEY FINDINGS BASED ON : COMPARISON OF ARTISAN SALES:

Steady Growth in Pihdi Craft Sales (2019-2024)

Pihdi craft sales have shown a consistent upward trend, increasing from 50,000 units in 2019 to 95,000
units in 2024, indicating a rising demand for this traditional craft.

Fluctuations in Other Wooden Crafts Sales

Sales of other wooden handicrafts experienced a slight decline between 2019 and 2021, dropping from
80,000 to 70,000 units, but later saw a strong recovery, reaching 110,000 units in 2024.

Significant Increase in Demand Post-2021

Both categories witnessed a notable increase in sales after 2021, possibly due to factors like increased
digital marketing, online platforms and greater consumer awareness.

Pihdi Craft’s Slower Growth Compared to Other Wooden Crafts

While Pihdi craft sales have been growing steadily, the growth rate is lower than that of other wooden
crafts, suggesting a need for better promotion and wider market reach.

Sales Gap Between Pihdi and Other Wooden Crafts

Despite its growth, Pihdi craft sales remain lower than other wooden crafts throughout the years,
emphasizing the need for strategic interventions to enhance its market competitiveness.

These findings highlight the importance of digital marketing, innovation and government support in
boosting Pihdi craft sales and ensuring its sustainability in the competitive wooden handicrafts sector.

DISCUSSION :

The study provides valuable insights into the market trends and challenges faced by artisans engaged in
Pihdi craft and other wooden handicrafts. The findings reveal that while both sectors have witnessed
growth over the years, a significant disparity exists in terms of sales and consumer demand. One of the
primary reasons for this gap is the lack of market visibility and promotion for Pihdi craft, which remains
confined to niche buyers. In contrast, other wooden handicrafts have successfully penetrated larger
markets, benefiting from modernization, innovation and effective marketing strategies.
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A crucial turning point observed in the research is the post-2021 surge in sales, attributed to the
increasing role of digital platforms in promoting and selling handicrafts. E-commerce websites, social
media marketing and virtual exhibitions have significantly boosted the sales of wooden handicrafts,
allowing artisans to reach wider audiences. However, many Pihdi artisans continue to rely on traditional
sales methods, such as local fairs and physical stores, limiting their market expansion. This highlights
the need for digital training programs and support mechanisms to help artisans adapt to changing
consumer behaviors and online business models.

Another key challenge identified in the study is the variation in consumer preferences. While Pihdi craft
is valued for its authenticity and cultural significance, other wooden handicrafts have evolved to
incorporate modern designs, utility and aesthetic appeal, making them more attractive to contemporary
buyers. This points to the necessity of design innovation and customization in Pihdi products to align
with market demands without compromising traditional craftsmanship.

Furthermore, the study emphasizes the role of government policies and institutional support in
sustaining and promoting indigenous crafts. Various initiatives aimed at providing artisans with
financial aid, training and direct market access can bridge the gap between traditional craftsmanship and
modern business practices. Encouraging collaborations between artisans and designers, fostering skill
development and improving access to raw materials can further enhance the commercial viability of
Pihdi craft.

In summary, while Pihdi craft possesses significant cultural and artistic value, its growth potential
remains untapped compared to other wooden handicrafts. Addressing the challenges of limited visibility,
technological adoption and evolving consumer preferences is crucial for ensuring the craft’s
sustainability. By leveraging digital platforms, improving artisan support systems and fostering
innovation, Pihdi can carve a stronger position in the handicraft industry. Future discussions should
explore how branding, market positioning and policy interventions can further contribute to the
development of this traditional craft.

CONCLUSION:

The research highlights the evolving landscape of wooden handicrafts, particularly the comparison
between Pihdi craft and other wooden handicrafts. The findings indicate that while both categories have
experienced growth, there remains a significant gap in sales and market reach. Pihdi craft, though deeply
rooted in cultural traditions, has not achieved the same level of commercial success as other wooden
handicrafts. One of the key factors contributing to this disparity is the lack of widespread promotion,
modern design integration and limited consumer awareness beyond regional markets.

A notable trend observed in the study is the post-2021 rise in demand, largely driven by digital
marketing and online sales platforms. This shift suggests that artisans and businesses that adapted to
digital tools benefited from increased visibility and customer engagement. However, many Pihdi artisans
still rely on traditional selling methods, restricting their ability to compete in a rapidly digitalizing
market. Encouraging digital literacy among artisans and integrating Pihdi craft into mainstream online
marketplaces can significantly enhance its reach and sales potential.

Moreover, the research underscores the importance of government and institutional support in
preserving and promoting indigenous crafts. Policies that provide financial assistance, training programs
and direct market access can help bridge the gap between Pihdi and other wooden handicrafts.
Collaborations with designers, brands and e-commerce platforms can further modernize the craft while
retaining its authenticity.
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In conclusion, while Pihdi craft holds immense cultural and artistic value, strategic efforts are required
to ensure its sustainability and competitiveness. By embracing digital platforms, fostering innovation
and addressing artisan challenges, Pihdi craft can not only preserve its heritage but also thrive in the
modern handicraft industry. Future research can explore the impact of branding, consumer behavior and
policy interventions on the growth of traditional wooden crafts.
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